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STEP 1 – Exam Board Alignment
Use the space below to explain the rationale behind the exam board chosen. Refer to how this selection will provide CET pupils with the best opportunities for success.
	Exam board rationale:

	Pearson BTEC National Extended certificate in Business
· High and low ability learners access
· Opportunities to engage with business and develop technical and practical skills alongside this
· Transferable skills
· Wide range of resources from those who are already delivering
· Free support from Exam Board and quality network in schools
· 42% coursework accessible with engaging topic areas




STEP 2 – Core Course Themes/Threads/Topics
Consider the key overarching themes that run throughout the course you have chosen. These should be generated through careful review of the Specification and Assessment Objectives; they must encompass the specific conceptual knowledge and procedural skills that will be developed across the 5 years of delivery. SUGGESTED EXAMPLES: Maths – number, algebra, ratio, etc. English Literature – Comprehension, analysis, comparison, influence of context, etc. History – religion, migration, authority, etc.  
	Pupils must be experts in these core themes of study (assign each a colour for mapping):

	Unit 1- Exploring Businesses
	September Yr12

	Unit 2 Developing a Marketing Campaign
	March Yr12

	Unit 3 Personal and Business Finance
	September Yr13

	Unit 8 Recruitment and Selection
	January Yr13



STEP 3 – Assessment 
Map out what will be assessed in each of the assessment windows.
	YEAR
	ASSESSMENT POINT
	WINDOW
	CORE TOPICS

	12
	1
	Autumn 2 
	
Unit 1 Learning Aim A &B

	
	2
	Spring 2 (Mocks)
	Unit 2 Controlled assessment mock

	
	

	13
	1
	Autumn 2
	Partial mock unit 3

	
	2
	Summer 2 (Mocks)
	Unit 8 Learning Aim A &B
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What are the aims of specific stages of the curriculum?
Year 12: By the end of the year students will have completed units 1 & 2
Year 13: By the end of the year students will have sat the unit 3 exam in January with a potential retake opportunity in May, and completed unit 8 coursework.

The table below will help you to map out which topics will be taught where, and how the overarching themes are developed across these throughout the curriculum – Use the colours from STEP 2
	Year
	Autumn 1 
	Autumn 2
	Spring 1 
	Spring 2
	Summer 1
	Summer 2

	12
	Unit 1 (22 Z flagged, internal unit so grades are fixed)
	Unit 1
	Unit 2 (CA – Z flagged waiting on BTEC but evidence in SS1)
	Unit 2
	Unit 1

	13
Current 13
	Unit 3 (exam Jan 22)
	Unit 3  
	Unit 8  (Started Jan 22- Needs to be evidenced)

	Unit 8
	



STEP 5 – Medium Term Planning
Year 12
	
	AUT1
	AUT2
	SPR1
	SPR2
	SUM1
	SUM2

	By the end of this programme of study, pupils will…
	Understand Features of business
	Understand Business environment
	Introduction to principles / Purposes of marketing
Understanding rationale for marketing campaign

	Planning & developing a marketing campaign
	Role of Innovation

	Core Course Topics:

	Unit 1 Learning aims A&B
	Unit 1 Learning Aim C&D
	Unit 2
	Unit 2
	Unit 1 Learning aim E

	Powerful Knowledge:
Knowledge to be reviewed and retained for future learning

	Features of business- ownership/liability/sector. Stakeholders. business communication, Structure, Organisation, Aims & objectives. 
	PESTLE analysis, Market structure, P.E.D, SWOT, SC's, Porters five forces, Pricing strategies.
	Roles of marketing, Influences on marketing activity.
	 Purpose of researching inform, Target markets, Competition, Size/Structure/Trends, Developing rationale.
	Innovation- Risks/Benefits, Enterprises- Influences.

	Transferable Skills:
Skills that link directly to exam success

	· Report writing, Referencing, Analysing, Market data, Researching large for profit & non-profit organisations
	· Research skills
· Report writing/presentation
· Data collection
· Analysing data
· Evaluating data
· Making informed recommendations

	· Research and analysis skills
· Balance of argument and judgement
· Finding and interpreting research/evidence
· Presentation skills
· Communication 
	Analysing data
Report writing
	Communication skills- oral, PowerPoint skills, Body language, Presentation skills, researching innovation for chosen company, Referencing.

	Common Lexicon:


	· Research skills
· Report writing
· Data collection
· Presentation skills

	Research skills
Report writing
Data collection
Analysing and evaluating data Understanding the market
Planning and financing
Competitors
Consumer confidence
SWOT
PEST 
Consumer legislation
Consumer behaviour
Economy
Tax 
Inflation

	Research skills
Report writing
Analysing data
Evaluating data
	Research skills
Report writing
Analysing data
Evaluating data
	Presentation
Research

	Assessment Focus:

	Learning Aim, A&B
Unit 1
	Learning Aim C&D
Unit 1
	Unit 2
	Unit 2
	Unit 1
Learning Aim E

	Ambition Curriculum Links:

	· Local marketing companies
	
	

	Extension Reading/Activities:
Relevant trips, visits, PSHE links, enrichment activities, clubs, etc

	· Marketing campaigns
	
	

	Online Resources:
GCSEPod, Seneca, MyMaths, etc.
	No online resources available for this.
	
	

	Sequenced From: 


	

	Sequenced To:


	Component 3



Year 13
	
	AUT1
	AUT2
	SPR1
	SPR2
	SUM1
	SUM2

	By the end of this programme of study, pupils will…
	Understand Personal Finance
	Understand Business finance
	Understand the recruitment process
	Understand the recruitment process and role play activities
	

	Core Course Topics:

	Unit 3
	Unit 3
	Unit 8
	Unit 8
	

	Powerful Knowledge:
Knowledge to be reviewed and retained for future learning

	Functions & role of money, Ways to pay, Bank accounts, Financial institutions, Communicating with customers, Consumer protection, Information guidance & advice, Purpose of accounting, Types of income, Types of expenditure.
	Internal/ External sources of finance, advantages/disadvantages.
Cashflow forecasts, Breakeven analysis. 
Profitability / Liquidity / Efficiency ratios.
	Recruiting staff using selection process, Ethical & legal consideration, Job analysis/descriptions, CV, Personal specification.
	Interviews / techniques
	

	Transferable Skills:
Skills that link directly to exam success

	Analysing and evaluating information
	Calculating/assessing/evaluation data, Drawing breakeven graph, Application of knowledge.
	Evaluation documentation, Report writing, researching chosen company, Referencing, Understanding laws.  
	Communication skills, Presentation skills, Interview skills, Designing forms.
Reviewing & evaluating performance of own & peers.
	

	Common Lexicon:


	· Research skills
· Report writing
· Data collection
· Presentation skills

	Research skills
Report writing
Data collection
Analysing and evaluating data Understanding the market
Planning and financing
Competitors
Consumer confidence
SWOT
PEST 
Consumer legislation
Consumer behaviour
Economy
Tax 
Inflation

	Research skills
Report writing
Analysing data
Evaluating data
	Research skills
Report writing
Analysing data
Evaluating data
	

	Assessment Focus:

	Unit 3
	Unit 3
	Unit 8
	Unit 8
	

	Ambition Curriculum Links:

	· Local recruitment agencies
	
	

	Extension Reading/Activities:
Relevant trips, visits, PSHE links, enrichment activities, clubs, etc

	· Bank of England 
· Finance
· Large businesses to discuss recruitment procedure
	
	

	Online Resources:
GCSEPod, Seneca, MyMaths, etc.
	No online resources available for this.
	
	

	Sequenced From: 


	Unit 2

	Sequenced To:
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